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“New hybrids of design are emerging. 

People don’t fit in neat categories; 

they’re a mixture of artists, engineers, 

designers, thinkers.“ 

Tony Dunne, Head of Interaction Design course at the Royal College 
of Art, London 



“The Institute is a multifaceted creative 

community involved in international 

projects. It promotes local and 

international discussion, cultural 

exchange and education in transmedia 

design.“ 

Institute for transmedia design, Ljubljana 



TRANSMEDIA MENU: 

I.   CONCEPT DEVELOPMENT 
     emotional investment  

II.  DISTRIBUTION  
     social mechanics 

III. GROWTH 
     participation & care 

IV.  CASE STUDIES 



INSTITUTION FOR THE FUTURE 

PRE-CHAPTER 



WHAT KIND OF INSTITUTION IS 
ACTUALLY NEEDED? 



WHAT COULD BE THE ACTUAL 
MODEL FOR AN INSTITUTION WE 
ARE HOPING TO ESTABLISH IN 
THE FUTURE? 



“Institution, like woman, must give out a feeling of trust and 
beauty. In order to do that they must go through the next step 
before anything else. 

1. Clean itself. 
2. Drop oil that smells good in all corners. 
3. Grow trees, bushes and grass around the building. 
4. Paint the building in the color of early morning. 
5. Make sure the furniture is comfortable. 
6. Be ready with good water and simple food you can always 
give to the hungry. 
7. Have note books and pencils for the people to write down 
their inspirations. 
What ever you want to communicate will be done in such an 
environment.” 

Yoko Ono  
May 9th, 2012 



TRANSMEDIA STORYWORLDS ARE 
A BALANCE BETWEEN A STORY 
AND TECHNOLOGY. #SW21C 

I. CHAPTER: THEORY 



Transmedia design focuses on building tools 

that capture imagination of networked 

audiences through creation of immersive and 

imaginary worlds. 

TRANSMEDIA 



It’s a storytelling technique which happens 

across multiple media platforms, but in a 

platform appropriate way.      

TRANSMEDIA 



It’s not just about digital media, but also a 

combination of several traditional channels 

or a combination of both, such as the 

environment, radio, TV, web, mobile, etc. 

TRANSMEDIA 



With the help of transmedia storytelling, the 

exhibition, book or a movie does not end with 

the last chapter or scene. 

TRANSMEDIA 



CONCEPT DEVELOPMENT 
emotional investment 

I.   WHAT IS THE STORY I WANT TO TELL? 

II.  WHAT IS THE BEST WAY TO TELL THE 
     STORY? 

III. WHY SHOULD ANYONE CARE? 



IV.   WHY SHOULD ANYONE TALK ABOUT MY 
       STORY?   

V.    WHY SHOULD THEY RETURN? 

CONCEPT DEVELOPMENT 
emotional investment 



CONCEPT DEVELOPMENT 
emotional investment 



DISTRIBUTION 
social mechanics 

By building engaging stories, we always take 

people somewhere else, exploring new ways 

of how to earn and keep attention. We drive 

them from a platform to platform to consume 

our story. 



HOW CAN WE SWITCH USERS HABITS? 

CONCEPT DEVELOPMENT 
emotional investment 



GROWTH 
participation & care 

Start by considering audience’s behavior, but 

don’t apply rules; let information become 

your intuition.      



YOU HAVE TO KNOW YOUR 
CONSUMER. WHO ARE THEY? 
WHERE ARE THEY? WHAT MOVES 
THEM? #SW21C 

II. CHAPTER: PRACTICE 



TRANSMEDIA COOKBOOK 

II. CHAPTER: PRACTICE 



KISTA  
mobile theater 

Kista Theater use’s technology as a tool to 

share stories and create a deeper dialogue 

between people.  

It brings theater plays closer to the 

audience through the use of a mobile 

phone. 



Participation and the use of the public 

space are adapted to the standard use of 

phone, as an object of communication. 

ANTIGONES DAGBOK 
mobile drama 



ANTIGONES DIARY   
mobile drama 



The city of Bollnas is trying to increase the 

level of awareness in the context of 

cohabitation with the predator mammals, 

which are autochthonous species in that 

region; therefore they founded a state 

institution in the neighborhood of the local 

Zoo. 

BE A BEAR 
ZOO Exhibition 



Does interactive bear means a friendly 

bear?! 

Big Five is set up as five installations 

based on user experience and personal 

reaction interactivity created within design 

methodology.   

BE A BEAR 
ZOO Exhibition 



BE A BEAR 
ZOO Exhibition 



BE A BEAR 
ZOO Exhibition 



BE A BEAR 
ZOO Exhibition 



BE A BEAR 
ZOO Exhibition 



BE A BEAR 
ZOO Exhibition 



BE A BEAR 
ZOO Exhibition 



BE A BEAR 
ZOO Exhibition 



Imagine entering a train and being 

treated with one of the most beautiful 

rides of your life... 

CLASSICAL TRAIN: ENJOY THE MUSIC 
Copenhagen Philharmonic  



CLASSICAL TRAIN: ENJOY THE MUSIC 
Copenhagen Philharmonic  



It just goes to prove that classical music 

doesn’t have to be played in concert halls 

or only be enjoyed by a limited group of 

people.  

CLASSICAL TRAIN: ENJOY THE MUSIC 
Copenhagen Philharmonic  



They brought music back to the streets 

and vice versa, from streets back into the 

theatre using public space, radio and web 

as channels of concept distribution. 

CLASSICAL TRAIN: ENJOY THE MUSIC 
Copenhagen Philharmonic  



MY WOR(L)D IS UP-SIDE DOWN 
film by Petra Seliškar & Brand Ferro 

“MY WORLD IS UPSIDE DOWN” is a musical 

documentary film, a combination of live 

performances by the world’s leading 

Alternative musicians performing Ježek’s 

songs entwined with his amazing archive 

material from the 1960s to the 1980s. 



Chris	
  Eckman	
  (USA),	
  Hugo	
  Race	
  (Australia),	
  John	
  

Bonnar	
  (UK),	
  John	
  Parish	
  (UK),	
  Cesare	
  Basile	
  (Italy),	
  

Robert	
  Fisher	
  (USA),	
  Kimmo	
  Pohjonen	
  (Finland),	
  

Bernays	
  Propaganda	
  (FYR	
  Macedonia),	
  Toni	
  

Kitanovski	
  and	
  The	
  Cherkezi	
  Orchestra	
  (FYR	
  

Macedonia),	
  Josipa	
  Lisac	
  (CroaMa),	
  and	
  Tomaz	
  

Pengov	
  (Slovenia),	
  Teresa	
  Selguero	
  (former	
  

Madredeus)	
  … 

MY WOR(L)D IS UPSIDE DOWN 
SONGS ARE PERFORMED BY.. 



MY WOR(L)D IS UP-SIDE DOWN 



This film’s primary target groups are young 

people and slightly older lovers of music, 

poetry and creativity, at home and abroad. 

MY WOR(L)D IS UPSIDE DOWN 
FOR WHO IS IT FOR? 



The documentary will be shown at music 

festivals, mostly in the musicians’ home 

countries, where the audience is familiar 

with their music and where a certain 

fanbase exists.  

MY WOR(L)D IS UPSIDE DOWN 
THE STRATEGY 



Our basic strategic principles will be sound 

and silence. Since we are entering a music 

festival environment, which is crowded and 

noisy… 

MY WOR(L)D IS UPSIDE DOWN 
THE STRATEGY 



MY WOR(L)D IS UPSIDE DOWN 
SCREENING 



Visitors will have an opportunity to record 

their performances and to play them at the 

festival, post them on social media, review 

them or simply delete them. 

MY WOR(L)D IS UPSIDE DOWN 
REMOTE TRANSITION DEVICE 



MY WOR(L)D IS UPSIDE DOWN 
STORY CO-CREATION 



MY WOR(L)D IS UPSIDE DOWN 
STORY DISTRIBUTION 



MY WOR(L)D IS UPSIDE DOWN 
DISTRIBUTION MECHANICS 



MY WOR(L)D IS UPSIDE DOWN 
PLANING 



WEBSITE COMMUNICATION 



WEBSITE COMMUNICATION 



WEBSITE COMMUNICATION 



TWITTER COMMUNICATION 



MY WOR(L)D IS UPSIDE DOWN 
PREDICTING THE GROWTH 



MY WOR(L)D IS UPSIDE DOWN 
PREDICTING THE GROWTH 



WEISE 7 
book by Studio Weise 



WEISE 7 
book by Studio Weise 



WEISE 7 
book by Studio Weise 



WEISE 7 
book by Studio Weise 



AURA CITY 
sharing economy 

Gradually, equipped with all sorts of 

sensors capable of recording information 

from brain activity to visual stimuli, smells 

and somatic experiences, we began to 

remotely share the most sensible data 

about our human experience. 



AURA CITY 



RAZSTAVNI PROSTOR 

INTERAKCIJA 

MEDIJSKA KOMUNIKACIJA 

ARTIST – KURATOR – KONZUMENT 





Transmeda-design.me 

@me_transmedia 

sara@transmedia-design.me 


